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LIVE UNITED

16th Annual Days of Caring
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Through the 16" Annual Day’s of
9 Caring 14 agencies and
organizations received volunteer

Bl

‘ than $151,875.*

: services valued at more

-,

- 4

*According to Independent Sector the estimated dollar value of volunteer time is $20.25 per hour. :
Thousands of area residents representing 23 companies did
everything from distributing food to those in need, building a
home to give someone a new start, to decorating the downtown

with scarecrows for United Way’s 16t Annual Days of Caring,
in conjunction with HandsOn Battle Creek..

Days of Caring connects volunteers with local non-profits and
organizations enabling them to see first-hand the needs that
exist in our community. This year nearly 2,500 volunteers
participated in Days of Caring, including an extraordinary

1,900 volunteers from Kellogg Company.

Companies participating in this year’s
Days of Caring include:

Battle Creek Community Foundation, Battle Creek
Enquirer, Battle Creek Health System, Calhoun ISD,
Comerica Bank, CSM Group, Davenport University,

Duncan Aviation, HDI Federal Center Employees,

HandsOn Battle Creek, I | Stanley, JCPenney,
Kellogg Community Federal Credit Union,
Kellogg Company, Miller College, NorthPointe Woods,
Post Foods, Ralston Foods, Semco Energy, Target,
United Way of Greater Battle Creek and
W.K. Kellogg Foundation.

Special thanks to the 14 agencies and
organizations that hosted the volunteer groups!
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